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READERSHIPREADERSHIPREADERSHIPREADERSHIP

The Independent 671,000671,000671,000671,000

The Independent on Sunday 612,000612,000612,000612,000

Source: NRS Jan 09-Dec 09

ONLINEONLINEONLINEONLINE

www.independent.co.uk WorldwideWorldwideWorldwideWorldwide

Page impressions 42,598,08042,598,08042,598,08042,598,080

Unique users 9,544,3519,544,3519,544,3519,544,351

Source: ABCe February 10



“This is a newspaper with a mind of its own and a voice that’s clear. We are free from 
proprietorial influence. We are not swayed by political affiliation. We, like our readers 
have an independent perspective on life, which, we believe, come through our 
conviction of our opinions and the excellence of our writing.”

SIMON KELNERSIMON KELNERSIMON KELNERSIMON KELNER, Managing Director and Editor-in-Chief



Monday - Saturday Sunday Online

Source: NRS Jan 09-Dec 09, TGI Oct 08-Sept 09, TGI Net Oct 08-Sep 09, ABC & ABCe Feb 2010

Circulation:  183,547183,547183,547183,547
Readership: 671,000671,000671,000671,000
Male: 57%57%57%57%
AB: 56%56%56%56%

ABC1: 87%87%87%87%
Average working household income before tax: 
££££36,87236,87236,87236,872

Home Owner: 71%%%%
Employed: 66%66%66%66%
London & South East: 58%%%%

Circulation: 155,661155,661155,661155,661
Readership: 612,000612,000612,000612,000
Male: 56%56%56%56%
AB: 53%53%53%53%

ABC1: 83%83%83%83%
Average working household income before tax: 
£37,504

Home Owner: 67%67%67%67%
Employed: 73%73%73%73%
London & South East: 59%59%59%59%

Page impressions: 43.6m (43.6m (43.6m (43.6m (wwwwwwww) 21.8m (UK)) 21.8m (UK)) 21.8m (UK)) 21.8m (UK)
Unique users: 9.7m (9.7m (9.7m (9.7m (wwwwwwww) 4.0m (UK)) 4.0m (UK)) 4.0m (UK)) 4.0m (UK)
Male: 62%
AB: 34%

ABC1: 67%
Average working household income before tax: 
££££39,02639,02639,02639,026

Home Owner: 74%
Employed: 62%
London & South East: 38%



Leading a compact revolution

In September 2003, The Independent broke into new ground by launching its first compact edition and changed 
the face of the national and quality press market forever.

Following this success, in October 2005, we took The Independent on Sunday to a compact format  and in June 
2007 re-launched it with a leaner and even more compact look with one supplement The New Review. Our 
ingenuity and creativity paid off. Our papers are now:

� Easier to readEasier to readEasier to readEasier to read

� Read more thoroughlyRead more thoroughlyRead more thoroughlyRead more thoroughly

� Kept for longerKept for longerKept for longerKept for longer

Editorial stance



The Independent | The Independent on Sunday | www.independent.co.uk

The Independent Magazine, The Information, Traveller, Business, The Independent Magazine, The Information, Traveller, Business, The Independent Magazine, The Information, Traveller, Business, The Independent Magazine, The Information, Traveller, Business, SportSportSportSport

The New Review, Business on Sunday, Travel, Motoring, SportThe New Review, Business on Sunday, Travel, Motoring, SportThe New Review, Business on Sunday, Travel, Motoring, SportThe New Review, Business on Sunday, Travel, Motoring, Sport

independent.co.ukindependent.co.ukindependent.co.ukindependent.co.uk

Independent Life, SportIndependent Life, SportIndependent Life, SportIndependent Life, Sport

Independent Life, Business ExtraIndependent Life, Business ExtraIndependent Life, Business ExtraIndependent Life, Business Extra

Independent Life, HomesIndependent Life, HomesIndependent Life, HomesIndependent Life, Homes

Independent Life, Education & CareersIndependent Life, Education & CareersIndependent Life, Education & CareersIndependent Life, Education & Careers

Arts & Books ReviewArts & Books ReviewArts & Books ReviewArts & Books Review

SaturdaySaturdaySaturdaySaturday

SundaySundaySundaySunday

OnlineOnlineOnlineOnline

MondayMondayMondayMonday

TuesdayTuesdayTuesdayTuesday

WednesdayWednesdayWednesdayWednesday

ThursdayThursdayThursdayThursday

FridayFridayFridayFriday

WeekendWeekendWeekendWeekend

Seven daysSeven daysSeven daysSeven days

WeekdayWeekdayWeekdayWeekday



WeekdayIndependent Life

Launched in September 2008, this 24-page feature led supplement is a creative 
and exciting additional read to the main news pages. It includes great journalism 
from leading writers as well as interviews and reviews of current arts and culture.

TheTheTheThe factsfactsfactsfacts
Editors: Louisa Saunders, Susannah Frankel & Rebecca Armstrong

Independent readers are more likely than readers of any daily quality newspaper  
to  agree with the statement;

• I love to buy new gadgets and appliances (Index 114)

• I am eating more healthy food than they have done in the past (Index 119)

• I have a very good sense of style (Index IOS 125)
Source: TGI Oct 08-Sep 09

� Monday: Style & BeautyMonday: Style & BeautyMonday: Style & BeautyMonday: Style & Beauty

� Tuesday: Health & WellbeingTuesday: Health & WellbeingTuesday: Health & WellbeingTuesday: Health & Wellbeing

� Wednesday: Gadget & GamesWednesday: Gadget & GamesWednesday: Gadget & GamesWednesday: Gadget & Games

� Thursday: Food & DrinkThursday: Food & DrinkThursday: Food & DrinkThursday: Food & Drink



Monday | Saturday | SundaySport
A 24-page weekly stand-alone in The Independent and The Independent on Sunday. A definitive 
guide to the sporting weekend with in-depth interviews and previews of all the major sporting events.

TheTheTheThe factsfactsfactsfacts
Editor: Christian Broughton

• 56%56%56%56% of Independent readers and 50%50%50%50% of Independent on Sunday readers 
read are interested in reading about sport in the newspaper.

• 79%79%79%79% of Independent readers and 72%72%72%72% of Independent on Sunday readers 
(highest of the quality market) agree with the statement, ‘I do some form of 
exercise at least once a week’. (Index 144 & 131 respectively)

Source: NRS Jan 09-Dec 09 & TGI  Oct 08-Sep 09



TuesdayIndependent Business Extra
Launched in October 2009, Independent Business Extra is the essential guide for entrepreneurs and small businesses 
features case studies of successful business start-ups and includes useful tips and hints from professionals. 

Business Monthly champions the needs of  SMEs and entrepreneurs, with special focuses on areas such as IT, finances, 
recruitment and product development. The supplement uses case studies to illustrate many SME success stories.

TheTheTheThe factsfactsfactsfacts
Editor: Roger Trapp | First Tuesday of each month

Independent readers top the quality daily market in; 

• Wanting to set up their own business one day. (Index 127)

They’re also more likely than readers of any other quality newspaper to;

• Head an industry/professional committee. (Index 186)

• Work for an SME. (Index 106)

Source: TGI Jul 08-Jun 09 & BBS 2008



ThursdayEducation & Careers

The Independent’s unique weekly supplement that explores the relationship between 
learning and earning. With comment, analysis and advice from industry leaders as well 
as recent graduates, .education & careers attracts a wide range audience of readers in 
the education community. It focuses on all levels, from primary to higher and further 
education. The regular Postgraduate special and column offers the perfect platform for 
advertisers wishing to reach students, parents, teachers and adults looking to expand 
their skill base. In addition, advertisers have the opportunity to book into our Pan-
European network into prestigious papers such as Le Monde, Corriere Della Sera, El Pais
and The Irish Times.

“Our aim in the Education supplement is to entertain and inform our readers and to 
present serious debates to an audience of professionals, parents and teachers.”

LUCY HODGESLUCY HODGESLUCY HODGESLUCY HODGES, Editor

TheTheTheThe factsfactsfactsfacts
Editor: Lucy Hodges

• Independent readers are more likely than readers 
of any other quality newspaper to agree with the 
statement, ‘I want to get to the very top in my 
career’. (Index Ind 160)

Source: TGI Oct 08-Sep 09



FridayArts & Books Review

This creative and cutting-edge supplement runs with regular features for film, music, theatre 
and books. It provides readers with a weekly dose of entertainment, which forms an integral 
part of their lifestyle in a digestible format.

“This is a serious but lively cultural supplement embracing diverse areas of the arts and 
uniting them with a classic design and a strength of writing and expertise which ensures a 
bold cultural statement each week.”

DAVID LISTERDAVID LISTERDAVID LISTERDAVID LISTER, Arts Editor

TheTheTheThe factsfactsfactsfacts
Editor: David Lister

• Our readers are more likely than readers of any other 
quality daily newspaper to enjoy listening to new bands. 
(Index 157)

• 70%70%70%70% consider themselves to be interested in the arts. 
(Index  197)

• 68% 68% 68% 68% believe music to be an important part of their life. 
(Index 123)

Source: TGI Oct 08-Sep 09



SaturdayThe Independent Magazine

It is targeted unashamedly at an intelligent readership, with a variety of features 
each week that include celebrity interviews, current affairs, art or photographic 
exhibitions. These are all combined with a mix of games and crosswords, weekly 
contributors and regular lifestyle columns.

Regulars range from columns by Tracey Macleod and Toby Young and fashion from 
Susannah Frankel, gardening with Anna Pavord and recipes from Mark Hix of the 
world famous Ivy restaurant.

The Independent Magazine also produces dedicated ‘Special Issues’ each year, with 
the whole issue given over to one theme. These include Food & Drink, Travel and 
Christmas Gifts.

TheTheTheThe factsfactsfactsfacts
Editor: Laurence Earle

Readership: 461,000461,000461,000461,000

Male bias: 55%55%55%55%

ABC1: 89%89%89%89%

AB: 60%60%60%60%

Under 45: 55%55%55%55%
Source: NRS Jan 09-Dec 09



SaturdayThe Information

“The essential guide to going out and staying in’ – The Information is targeted at 
young, urban professionals who want to make the most of their leisure time. Every 
Saturday this 44-page entertainment and listings supplement features ‘50 of the 
best’ ranging from the 50 best places to eat al fresco, to the 50 best bathrooms 
essentials and the 50 best home computers.

As well as publishing full 7-day TV satellite and radio listings which reflect its 
national distribution. The Information also contains reviews and details of what’s 
showing in the arts, books, film, music, clubs, comedy and much more.

“The pick of the country’s arts and entertainment events in a compact form. The 
weekly ’50 Best’ survey is one of the only genuine cut-out-and-keep sections of any 
daily newspaper.”

JAMIE MERRILLJAMIE MERRILLJAMIE MERRILLJAMIE MERRILL, Co-Editor

TheTheTheThe factsfactsfactsfacts
Co-Editor: Jamie Merrill

Readership: 410,000410,000410,000410,000

Male: 56%56%56%56%

ABC1: 90%90%90%90%

AB: 63%63%63%63%

Under 45: 50%50%50%50%
Source: NRS Jan 09-Dec 09



SaturdayThe Independent Traveller

Our Saturday travel supplement is a comprehensive guide with the latest travel 
advice and hottest destinations. Broad thinking in its editorial and featuring both 
well-known and off-beat places to go, it offers both in-depth and insightful 
knowledge. With features such as ‘A Complete Guide to’ and ’48 hours’, readers are 
given a detailed and thorough view highlighting where to stay, what to do, what to 
listen to and what to see.

“Since its inception, the travel section has devised its own agenda, creating much 
imitated strands such as 48 Hours city guides and Complete Guides on an eclectic 
range of travel topics.”

SIMON CALDERSIMON CALDERSIMON CALDERSIMON CALDER, Editor

TheTheTheThe factsfactsfactsfacts
Editor: Simon Calder

• 80%80%80%80% of our readers agree with the statement, ‘I like 
the idea of travelling abroad’. (Index 123)

• Independent readers are 77%77%77%77% more likely than the 
national average to prefer to take holidays off the 
beaten track

Source: TGI Oct 08-Sep 09



SundayThe Independent on Sunday

Re-launched as a compact in June 2007, the new Independent on Sundaycontains everything you 
need on a Sunday. It retains all the quality journalism and in-depth analysis our readers are used to 
but in a much more compact format.

All news, reviews, travel and business is contained in the main section with the pullout Sport and 
the New Review, our groundbreaking Sunday magazine packed full of fashion, food and features.

TheTheTheThe factsfactsfactsfacts
Editor: John Mullin

Male bias: 56%56%56%56%

ABC1: 83%83%83%83%

AB: 53%53%53%53%

Under 45: 63%%%%
Source: NRS Jan 09-Dec 09



SundayThe New Review

The New Reviewhas always been renowned for its strong reportage, news features and cultured 
outlook. Over time The Reviewhas developed into a more rounded product, reflecting the changing 
needs of Sunday readers, whilst still holding true to its core values…black and white reportage 
photography and current affairs stories sit happily alongside features on Jean Paul Gaultier or 
Bollywood. It combined the following sections, making it a more compact and user-friendly read:

TheTheTheThe factsfactsfactsfacts
Editor: Lisa Markwell

Readership: 393,000393,000393,000393,000

Male bias: 54%54%54%54%

ABC1: 89%89%89%89%

AB: 58%58%58%58%

Under 45: 56%56%56%56%
Source: NRS Jan 09-Dec 09

� Review features the latest on celebrities, parties and trends asReview features the latest on celebrities, parties and trends asReview features the latest on celebrities, parties and trends asReview features the latest on celebrities, parties and trends as well as a regular column well as a regular column well as a regular column well as a regular column 
by Vicki Woodsby Vicki Woodsby Vicki Woodsby Vicki Woods

� Arts & Books usually contains a leading media feature as well asArts & Books usually contains a leading media feature as well asArts & Books usually contains a leading media feature as well asArts & Books usually contains a leading media feature as well as literature reviewsliterature reviewsliterature reviewsliterature reviews

� Living features fashion, beauty, food, motoring and gardening. RLiving features fashion, beauty, food, motoring and gardening. RLiving features fashion, beauty, food, motoring and gardening. RLiving features fashion, beauty, food, motoring and gardening. Regulars include recipes egulars include recipes egulars include recipes egulars include recipes 
by Skye by Skye by Skye by Skye GyngellGyngellGyngellGyngell of of of of PetershamPetershamPetershamPetersham Nurseries and restaurant reviews by Terry Nurseries and restaurant reviews by Terry Nurseries and restaurant reviews by Terry Nurseries and restaurant reviews by Terry DurackDurackDurackDurack

� 7777----day TV guideday TV guideday TV guideday TV guide



SundayTravel

The travel pages of The Independent on Sundayaim to provide a world of inspiring 
holiday ideas. Written with the discerning traveller in mind, we focus on the very latest 
destinations. 

Our news-led stories cover all types of travel experience, from city breaks to activity 
trips and beach holidays. Highlights include a monthly essay by travel expert Sankha
Guha, a fortnightly city guide featuring the best recommendations for new and 
returning visitors, a regular UK walk, and a weekly review of hotels and cottages. 
Whatever the budget, we've the best ideas to make our readers' travels extra special.

TheTheTheThe factsfactsfactsfacts
Editor: Kate Simon

• 67%67%67%67% of Independent on Sunday readers 
travelled by air in the last twelve months. 
(Index 122)

• 67%67%67%67% of Independent on Sunday readers 
holidayed abroad last year. (Index 185)

• Independent on Sunday readers are more 
likely than readers of any other quality 
newspaper to enjoy taking a city break 
holiday (Index 256)

Source: TGI Oct 08-Sep 09



Online
The Independent’s website includes stories from The Independentand The 
Independent on Sundayplus extra content such as breaking news, podcasts, blogs, 
games and competitions. Alongside the latest news from the UK, Europe and around 
the world, the editor’s choice column highlights some of the best content to be found 
across the site. Channels include news, comment, environment, sport, travel, living, 
arts, education and money.

An extensive range of exciting online commercial opportunities are available to 
clients, such as audio and video podcasts, microsites, competitions and games. Please 
contact our online team to find out more.

“The Independent Online works as a dynamic extra edition to the newspaper. It 
delivers independent values and interpretation to a loyal audience around the world. 
To our UK users, it provides the section-by-section opportunity to catch up on their 
specific interest, whether that’s the environment, Everton of education.”
MARTIN KINGMARTIN KINGMARTIN KINGMARTIN KING, Online Editor

TheTheTheThe factsfactsfactsfacts
www.independent.co.uk

Editor: Martin King

WorldwideWorldwideWorldwideWorldwide UKUKUKUK

Page impressions Page impressions Page impressions Page impressions 42,598,08042,598,08042,598,08042,598,080 21,690,95921,690,95921,690,95921,690,959

Unique usersUnique usersUnique usersUnique users 9,544,3519,544,3519,544,3519,544,351 4,053,1414,053,1414,053,1414,053,141

Source: ABCe February 2010



Display Rate Card

All copy subject to 
editorial approval

£100£100Front page solus
£85£85Page 3
£80£80First colour site after page 3

SPECIAL POSITIONSSPECIAL POSITIONSSPECIAL POSITIONSSPECIAL POSITIONS

Fixed day +10%

£15,232£9,996£64£42Run on paper
£16,660£10,472£70£44Specified Position
pagepagesccSccDisplay
ColourColourColourColourMonoMonoMonoMonoColourColourColourColourMonoMonoMonoMonoIndependent on SundayIndependent on SundayIndependent on SundayIndependent on Sunday

NEWS/BUSINESS/TRAVELNEWS/BUSINESS/TRAVELNEWS/BUSINESS/TRAVELNEWS/BUSINESS/TRAVEL

£15,232£9,996£64£42Run of section
pagepagesccscc
ColourColourColourColourMonoMonoMonoMonoColourColourColourColourMonoMonoMonoMono

SPORT ON SUNDAYSPORT ON SUNDAYSPORT ON SUNDAYSPORT ON SUNDAY

Gummed cardsGummed cardsGummed cardsGummed cards
£11,000Gummed card page

£13,000Outside back cover
£11,000Page front half
£12,000First right hand page in issue
£22,000Double page spread front half
£24,000First  double page spread in issue

INSERTSINSERTSINSERTSINSERTS
The New Review
Loose 2-8 pages
Loose 10-16 pages

£12,000Inside front cover
£11,000Inside back cover

Loose 16+ pages
Bound-insert 2-16 pages

£45 per thousand*Gummed card

*Available only to advertisers taking the page to which the card is gummed

£20,000Double page spread
£10,000Page

THE NEW REVIEWTHE NEW REVIEWTHE NEW REVIEWTHE NEW REVIEW



Display Rate Card

£15,232£9,996£64£42Run of section
pagepagesccscc

ColourColourColourColourMonoMonoMonoMonoColourColourColourColourMonoMonoMonoMonoThe Independent M-F

MEDIA WEEKLY/PROPERTY/EDUCATION & CAREERS/ARTS & BOOKSMEDIA WEEKLY/PROPERTY/EDUCATION & CAREERS/ARTS & BOOKSMEDIA WEEKLY/PROPERTY/EDUCATION & CAREERS/ARTS & BOOKSMEDIA WEEKLY/PROPERTY/EDUCATION & CAREERS/ARTS & BOOKS

£12,228£8,064£64£42Run of section
pagepagesccscc
ColourColourColourColourMonoMonoMonoMonoColourColourColourColourMonoMonoMonoMonoThe Independent (Saturday)

THE INDEPENDENT TRAVELLERTHE INDEPENDENT TRAVELLERTHE INDEPENDENT TRAVELLERTHE INDEPENDENT TRAVELLER
£11,000Page front half
£12,000First page in issue
£12,000First right hand page in issue
£22,000Double page spread front half
£24,000First double page spread in issue
£750Strip on bottom TV page (13mm x 5 col)

INSERTSINSERTSINSERTSINSERTS (The Independent Monday-Sunday)

£13,000Outside back cover

£25 per thousandLoose 2-8 pages
£35 per thousandLoose 10-16 pages

£12,000First page issue
£24,000First right hand page in issue

THE INFORMATIONTHE INFORMATIONTHE INFORMATIONTHE INFORMATION (Saturday)
Run of magazine

£20,000Double page spread
£10,000Page
£5,000Half page

SPECIAL POSITIONSSPECIAL POSITIONSSPECIAL POSITIONSSPECIAL POSITIONS

£13,000Outside back cover
£11,000Page front half

£12,000Inside front cover
£11,000Inside back cover

£45 per thousandLoose 16+ pages

*Available only to advertisers taking the page to which the card is gummed

£11,000Inside back cover

£12,000Inside front cover
SPECIAL POSIITONSSPECIAL POSIITONSSPECIAL POSIITONSSPECIAL POSIITONS

£20,000Double page spread
£10,000Page
£5,000Half page

(Saturday)

THE INDEPENDENT MAGAZINETHE INDEPENDENT MAGAZINETHE INDEPENDENT MAGAZINETHE INDEPENDENT MAGAZINE

All copy subject to 
editorial approval

£100£100Front page solus
£85£85Page 3
£80£80First colour site after page 3

SPECIAL POSITIONSSPECIAL POSITIONSSPECIAL POSITIONSSPECIAL POSITIONS

Fixed day +10%

£15,232£9,996£64£42Run on paper

£16,660£10,472£70£44Specified Position
pagepagesccSccDisplay
ColourColourColourColourMonoMonoMonoMonoColourColourColourColourMonoMonoMonoMonoIndependentIndependentIndependentIndependent

NEWS/BUSINESS/SPORTNEWS/BUSINESS/SPORTNEWS/BUSINESS/SPORTNEWS/BUSINESS/SPORT



Classified Rate Card

sccscc
Thursday+15%£30Schools Recruitment
Thursday+15%£30Independent Schools
Thursday£60£50Courses
Thursday£35£25Higher Education Recruitment

DayDayDayDayColourColourColourColourMonoMonoMonoMonoEDUCATIONEDUCATIONEDUCATIONEDUCATION

sccscc
Tuesday/Thursday/Sunday£72£62Classified
Thursday£112£102Run of page

DayDayDayDayColourColourColourColourMonoMonoMonoMonoMBAMBAMBAMBA

sccscc
Thurs(REC)/Mon(MW)£62£52Classified

DayDayDayDayColourColourColourColourMonoMonoMonoMonoMEDIA & RECRUITMENTMEDIA & RECRUITMENTMEDIA & RECRUITMENTMEDIA & RECRUITMENT

Info (Saturday), Sunday

Tuesday & Sunday£36£31B2B
Monday-Saturday£42Legals
Monday-Saturday£2.40 per lineEntertainment listings
Arts & Books (Friday)£35£27Entertainment

sccscc
Sat & New Review£35£27Lifestyle

Saturday & Sunday£35£28Personal (chatlines)

DayDayDayDayColourColourColourColourMonoMonoMonoMonoGENERALGENERALGENERALGENERAL

sccscc

Independent & Travel on Sunday£53£41Classified

(Sat)               (Sun)£10.50 per line

DayDayDayDayColourColourColourColourMonoMonoMonoMonoTRAVELTRAVELTRAVELTRAVEL

sccscc
Wednesday£32£26Classified

£25 per line

DayDayDayDayColourColourColourColourMonoMonoMonoMonoHOMEHOMEHOMEHOME

sccscc
Saturday£28£22Classified

DayDayDayDayColourColourColourColourMonoMonoMonoMonoMOTORINGMOTORINGMOTORINGMOTORING



Independent online advertising rates

Effective 1 August 2007

s.keith@independent.co.uk020 7005 2344Senior Online Account ManagerStuart Keith

j.holdaway@independent.co.uk020 7005 2038Online Commercial DirectorJo HoldawayContacts:Contacts:Contacts:Contacts:

*It is recommended that all Flash files should be published in M*It is recommended that all Flash files should be published in M*It is recommended that all Flash files should be published in M*It is recommended that all Flash files should be published in Macromedia Flash 6 or earlieracromedia Flash 6 or earlieracromedia Flash 6 or earlieracromedia Flash 6 or earlier

Price on applicationCompetitions

Price on applicationAdvertorials

Price on applicationMicrosites

Price on applicationOverlays

Price on applicationExpandables

TypeTypeTypeTypeNonNonNonNon----standard standard standard standard 
advertisements typesadvertisements typesadvertisements typesadvertisements types

£20£1715kGif or Flash160 x 60Button (wide)

£52£4530kGif or Flash300 x 250MPU

£28£2430kGif or Flash120 x 600Sky

£40£3530kGif or Flash728 x 90Leaderboard
(super 
banner)

£25£2225kGif or Flash468 x 60Banners

CPM Channel CPM Channel CPM Channel CPM Channel 
specificspecificspecificspecific

CPM Run of siteCPM Run of siteCPM Run of siteCPM Run of siteMax file sizeMax file sizeMax file sizeMax file sizeFormats*Formats*Formats*Formats*DimensionsDimensionsDimensionsDimensionsTypeTypeTypeTypeStandard advertisement Standard advertisement Standard advertisement Standard advertisement 
types booked astypes booked astypes booked astypes booked as



Product Specifications

Only digital newsprint to Independent print specification
Supplied ProofsSupplied ProofsSupplied ProofsSupplied Proofs

Maximum BlackMaximum BlackMaximum BlackMaximum Black

Must be encapsulated in ADS (Artwork Delivery System)
ADS mono or port advertisements onlyADS mono or port advertisements onlyADS mono or port advertisements onlyADS mono or port advertisements only

230% maximumUCR/GCR maximum ink densityUCR/GCR maximum ink densityUCR/GCR maximum ink densityUCR/GCR maximum ink density
35% at 40% / 22% at 80% toneDot gain at 40% CMYKDot gain at 40% CMYKDot gain at 40% CMYKDot gain at 40% CMYK

Display colour to Display colour to Display colour to Display colour to KeenesKeenesKeenesKeenes, via, via, via, via

CMYK EPS illustrations with fonts outlined and embedded, with a minimum 
typeface of 5pt

Supplied image formatSupplied image formatSupplied image formatSupplied image format

Cyan 57    Magenta 45    Yellow 44    Black 97

Print at 100 LPIADS sent advertsADS sent advertsADS sent advertsADS sent adverts
45°Screen angle monoScreen angle monoScreen angle monoScreen angle mono

Scitex Res 8 / 200 DPIColour/Mono CT resolutionColour/Mono CT resolutionColour/Mono CT resolutionColour/Mono CT resolution
100 LPIColour screen rulingColour screen rulingColour screen rulingColour screen ruling

RoundDot shapeDot shapeDot shapeDot shape
1016 DPI / 40ppmLine work resolutionLine work resolutionLine work resolutionLine work resolution

CD-Rom/ISDN transmission/email with hard copy or fax visual

5% to 90%Minimum/Maximum DotMinimum/Maximum DotMinimum/Maximum DotMinimum/Maximum Dot

Display mono and classified colour/mono to The Independent, viaDisplay mono and classified colour/mono to The Independent, viaDisplay mono and classified colour/mono to The Independent, viaDisplay mono and classified colour/mono to The Independent, via
AFS ISDN/emailAFS ISDN/emailAFS ISDN/emailAFS ISDN/email

Coldset Web offset 45gsm newsprintPrinting processPrinting processPrinting processPrinting process

342mm x 542mmDPS
466mmFireplace – 12 columns width (inc gutter)
314mmFireplace – 8 columns width (inc gutter)
18mmGutter

163mm5 column31mm1 column
196mm6 column64mm2 column
229mm7 column97mm3 column
262mm8 column130mm4 column

CLASSIFIED COLUMN MEASURESCLASSIFIED COLUMN MEASURESCLASSIFIED COLUMN MEASURESCLASSIFIED COLUMN MEASURES

320mm x 262mmPage

224mm6 column72mm2 column
262mm7 column110mm3 column

148mm4 column

DISPLAY COPY SIZESDISPLAY COPY SIZESDISPLAY COPY SIZESDISPLAY COPY SIZES

186mm5 column34mm1 column
DISPLAY COLUMN MEASURESDISPLAY COLUMN MEASURESDISPLAY COLUMN MEASURESDISPLAY COLUMN MEASURES

CLASSIFIED COPY SIZESCLASSIFIED COPY SIZESCLASSIFIED COPY SIZESCLASSIFIED COPY SIZES

340mm x 262mmPage

THE INDEPENDENT & THE INDEPENDENT ON SUNDAYTHE INDEPENDENT & THE INDEPENDENT ON SUNDAYTHE INDEPENDENT & THE INDEPENDENT ON SUNDAYTHE INDEPENDENT & THE INDEPENDENT ON SUNDAY



Product Specifications

DISPLAY COLOUR COPYDISPLAY COLOUR COPYDISPLAY COLOUR COPYDISPLAY COLOUR COPY – Sent via Keene repro

Repro charges will apply to all display colour advertisements. 

Preferred format for digital supply is QuarkXpress with all files supplied as 
separate elements. 

All scans should be (Res 8/203 dpi) and be in CMYK colourspace, with no 
layers or alpha channels. Scans should be supplied as TIFF or EPSF. 

Do not send Jpeg or DCS files. 

Do not use Pantone or Focaitone colour in layouts. 

UCR should not exceed 230 (total ink weight) and adjusted for coldset
printing, because of the coldset printing process, certain images may still 
require adjustment by us to conform with our newspaper specifications. 

Other files will be profiled to ensure correct UCR and resolutions. 

If colour critical, a colour proof must be supplied with clear instructions to 
colour manage – a charge will apply. 

When supplying files, please use the naming structure below so that your files 
can be located quickly upon receipt.

Advertisement name and insertion date and size e.g. Boots_23_03_09

Copy deadline: 10 days prior to issue date

CLASSIFIED COLOUR COPYCLASSIFIED COLOUR COPYCLASSIFIED COLOUR COPYCLASSIFIED COLOUR COPY – Sent direct to The Independent

All advertisements must be encapsulated with fonts embedded/outlined. Files 
types accepted include PDF, ADS, Illustrator EPS. All advertisements must be 
within the CMYK colourspace

ALL MONO COPYALL MONO COPYALL MONO COPYALL MONO COPY – Sent direct to The Independent

Advertisements must be encapsulated with fonts embedded/outlined. 

Supplied via ISDN or ADS format to Transmission Manager. 

Alternatively adverts can be supplied on CD in the same EPS format. 

We do not accept film or Quark collected jobs with font folders. Image 
resolution: 240 dpi linework: 1016dpi. Dot gain adjusted for 35% in 40% tone, 
20% at 80%

Scans must be TIFF/EPS. Do not supply scans as RGB, DCS or JPEG type 
compressed. 

Document size must be that of space booked plus 3mm bleed if required.

Copy deadline: 10 days prior to issue date

All CLASSIFIED mono/colour advertising can now be supplied direcAll CLASSIFIED mono/colour advertising can now be supplied direcAll CLASSIFIED mono/colour advertising can now be supplied direcAll CLASSIFIED mono/colour advertising can now be supplied direct to t to t to t to 
The Independent. The Independent. The Independent. The Independent. 

UCAS Clearing: All colour must be supplied through Keene Repro aUCAS Clearing: All colour must be supplied through Keene Repro aUCAS Clearing: All colour must be supplied through Keene Repro aUCAS Clearing: All colour must be supplied through Keene Repro at no t no t no t no 
extra charge.extra charge.extra charge.extra charge.



Product Specifications

208mm6 column

CLASSIFIED COPY SIZESCLASSIFIED COPY SIZESCLASSIFIED COPY SIZESCLASSIFIED COPY SIZES

283mm x 208mmFull page (text area)

31mm1 column

67mm2 column

102mm3 column

137mm4 column

188mm5 column
227mm6 column
282mm7 column
320mm8 column
359mm9 column
397mm10 column
435mm11 column
474mm12 column

(Inclusive of Gutter = 20mm applicable to DPS

283mm x 474mmDPS (text area)

310mm x 249mmFull page (trim area)
316mm x 255mmFull page (bleed area)

310mm x 498mmDPS (trim area)
316mm x 504mmDPA (bleed area)

73mm2 column
112mm3 column
150mm4 column

DISPLAY COPY SIZESDISPLAY COPY SIZESDISPLAY COPY SIZESDISPLAY COPY SIZES

35mm1 column
DISPLAY COLUMN MEASURESDISPLAY COLUMN MEASURESDISPLAY COLUMN MEASURESDISPLAY COLUMN MEASURES

172mm5 column

283mm x 227mmFull page (type area)

THE INFORMATIONTHE INFORMATIONTHE INFORMATIONTHE INFORMATION

nationalproduction@inuk.co.ukEmail

020 7655 8250Colour Information Keene Repro

production@keenes.co.ukEmail
independentPassword
independentLogon
stingray.keenes.co.ukFTP

CONTACTSCONTACTSCONTACTSCONTACTS

020 7937 4122Fax

020 7092 9769Fax

312mm x 502mmDisplay DPS (type area)

147mm5 column27mm1 column
177mm6 column57mm2 column
207mm7 column87mm3 column
237mm8 column117mm4 column

300mm x 237mmClassified Page (type area)

CLASSIFIED COLUMN MEASURESCLASSIFIED COLUMN MEASURESCLASSIFIED COLUMN MEASURESCLASSIFIED COLUMN MEASURES

Bleed advertisements are available for Friday Arts & Books RevieBleed advertisements are available for Friday Arts & Books RevieBleed advertisements are available for Friday Arts & Books RevieBleed advertisements are available for Friday Arts & Books Review and w and w and w and 
Saturday Traveller. Please contact Independent Production for deSaturday Traveller. Please contact Independent Production for deSaturday Traveller. Please contact Independent Production for deSaturday Traveller. Please contact Independent Production for detailstailstailstails

TRANSMISSIONTRANSMISSIONTRANSMISSIONTRANSMISSION

196mm5 column76mm2 column
237mm6 column116mm3 column

312mm x 237mmDisplay Page (type area)

156mm4 column36mm1 column
DISPLAY COLUMN MEASURESDISPLAY COLUMN MEASURESDISPLAY COLUMN MEASURESDISPLAY COLUMN MEASURES

020 7938 6438/7359/6447
020 7005 2870

Display & Classified Copy
Repro Charges

FRIDAY ARTS & BOOK REVIEW & SATURDAY TRAVELLERFRIDAY ARTS & BOOK REVIEW & SATURDAY TRAVELLERFRIDAY ARTS & BOOK REVIEW & SATURDAY TRAVELLERFRIDAY ARTS & BOOK REVIEW & SATURDAY TRAVELLER



Contact us

Tel: 020 7005 2101

Tel: 020 7005 2103

Tel: 020 7005 2472

Tel: 020 7005 2037

Tel: 020 7005 2732

Tel: +44 (0)20 7005 2261

Tel: 020 7005 2298

Simon DavisSimon DavisSimon DavisSimon Davis
Commercial DirectorCommercial DirectorCommercial DirectorCommercial Director
s.davis@independent.co.uk

DisplayDisplayDisplayDisplay

Melanie Melanie Melanie Melanie DanksDanksDanksDanks
Deputy Commercial DirectorDeputy Commercial DirectorDeputy Commercial DirectorDeputy Commercial Director
m.danks@independent.co.uk

Darren EvansDarren EvansDarren EvansDarren Evans
Agency Sales ManagerAgency Sales ManagerAgency Sales ManagerAgency Sales Manager
d.evans@independent.co.uk
Caroline Caroline Caroline Caroline TredgetTredgetTredgetTredget
Agency Sales ManagerAgency Sales ManagerAgency Sales ManagerAgency Sales Manager
c.tredget@independent.co.uk

Mark Mark Mark Mark BurboroughBurboroughBurboroughBurborough
Sales Manager Sales Manager Sales Manager Sales Manager –––– Special SupplementsSpecial SupplementsSpecial SupplementsSpecial Supplements
m.burborough@independent.co.uk

InternationalInternationalInternationalInternational
Suzan Suzan Suzan Suzan AntonowiczAntonowiczAntonowiczAntonowicz
Head of InternationalHead of InternationalHead of InternationalHead of International
s.antonowicz@independent.co.uk

ClassifiedClassifiedClassifiedClassified
Ann OAnn OAnn OAnn O’’’’NeillNeillNeillNeill
Classified Advertising DirectorClassified Advertising DirectorClassified Advertising DirectorClassified Advertising Director
a.oneill@independent.co.uk

Tel: 020 7705 2434

Tel: 020 7705 2682

Tel: 020 7005 2491

Tel: 020 7005 2132

Tel: 020 7005 2465

Tel: 020 7005 2901

Independent SolutionsIndependent SolutionsIndependent SolutionsIndependent Solutions
Jacquie DuckworthJacquie DuckworthJacquie DuckworthJacquie Duckworth
Creative Solutions DirectorCreative Solutions DirectorCreative Solutions DirectorCreative Solutions Director
j.duckworth@independent.co.uk

ActivationActivationActivationActivation
Kate Kate Kate Kate PearmanPearmanPearmanPearman
Publishing Controller & Head of ActivationPublishing Controller & Head of ActivationPublishing Controller & Head of ActivationPublishing Controller & Head of Activation
k.pearman@independent.co.uk

OnlineOnlineOnlineOnline
Alexandra CoxAlexandra CoxAlexandra CoxAlexandra Cox
Online Sales ManagerOnline Sales ManagerOnline Sales ManagerOnline Sales Manager
a.cox@independent.co.uk
Sharon WrightSharon WrightSharon WrightSharon Wright
Online Sales ManagerOnline Sales ManagerOnline Sales ManagerOnline Sales Manager
s.wright@independent.co.uk

Insight & CommunicationsInsight & CommunicationsInsight & CommunicationsInsight & Communications
KirstineKirstineKirstineKirstine McFeatMcFeatMcFeatMcFeat
Insight & Communications ManagerInsight & Communications ManagerInsight & Communications ManagerInsight & Communications Manager
k.mcfeat@independent.co.uk

ProductionProductionProductionProduction
Darren NashDarren NashDarren NashDarren Nash
d.nash@independent.co.uk

Independent HouseIndependent HouseIndependent HouseIndependent House
2 Derry Street, London. W8 5HF2 Derry Street, London. W8 5HF2 Derry Street, London. W8 5HF2 Derry Street, London. W8 5HF
Tel: +44 (0)20 7005 2000Tel: +44 (0)20 7005 2000Tel: +44 (0)20 7005 2000Tel: +44 (0)20 7005 2000
Fax: +44 (0)20 7005 2273Fax: +44 (0)20 7005 2273Fax: +44 (0)20 7005 2273Fax: +44 (0)20 7005 2273


